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Product Design Innovation Strategies Based on Service Design Concept

LI Ying, HU Ying, DU Xing
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ABSTRACT: The work aims to discuss the product design innovation strategies under service design concept in view of
that the transformation of economic development mode drives the transformation of design and the service design has
become a new trend of design development driven by today's service economy. The method of case analysis was used to
analyze the classical case and three product design innovation strategies of “P+S”, “P+E” and “P+B” based on service de-
sign were proposed. Through experimental observation, the use of the three strategies by 12 participants was observed.
The feasibility of design strategies was discussed through design practice of “Mirror Mirror” intelligent mirror and “Open
Sesame” unmanned store identity recognition system. The application of service design concept can drive the transforma-
tion of thinking mode. With three design strategies, “service”, “user experience” and “business model” are integrated into
the product design process, which promotes the transformation from a single product to a “product + service” integrated
solution and brings new opportunity for current products. Integrating service design concept into product design process is
an important direction of product design innovation in the future, which is in line with the general trend of design
development under the service-oriented economy.
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