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Dynamic Changeable University Logo Design and Its Extended Applications in the 5G Era
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ABSTRACT: This paper discusses how easily recognizable and dynamically changeable logo designs and its extended
applications could enhance the international branding image of universities of China to which the process of internation-
alization is attributed in the 5G era. Through a comparative study of the existing university logos of 137 Dou-
ble-First-Class universities in China and those of top 100 universities in QS World University Rankings via image analy-
sis and statistical methods, the current situation of a high degree of similarity and a low-level recognizability among the
logos of universities in China was discovered. The limitations of the commonly used circular paradigm of logos in Chi-
nese universities in international competition and brand communication were revealed. Learning from successful cases of
brand image designs in the West, this paper is in search of innovative ideas, design directions and specific methods for
logo design of universities in China in the 5G era. The importance of uniqueness and the need of a high degree of recog-
nizability in university logo designs and brand communication is emphasized and the idea that dynamic changeable logo
design and its extended applications will become the mainstream and trend in university brand image communication in
the new 5G era is proposed.
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Fig.1 Comparison of university logos in Baidu and Google image searches
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