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Calligraphy Culture Experience in Contemporary Chinese Film and TV Posters

GAO Sen-meng, ZHOU Rui
(Xihua University, Chengdu 610039, China)

ABSTRACT: The work aims to explore the initiative of calligraphic fonts to enhance the poster spectator perception ex-

perience in view of that Chinese film and television poster design increasingly adopt calligraphy elements as creative

points currently. Firstly, case studies were carried out for different types of film and television posters, and then the atten-

tion of the calligraphy elements in the film and television posters were tested through the eye movement. Combined with

the interview method, the user’s perception of the calligraphy elements was obtained. In the design of Chinese film and

television posters, calligraphic elements can promote the presentation of posters on digital media and mobile terminals,

and posters with stylized features can be created by the basic characters, inks, pens and strokes. The proper use of callig-

raphy elements in the design of film and television posters not only enhances the visual appeal, but also meets the current

mobile Internet lifestyle and media communication trends brought by the mobile Internet and adapts to the requirements

of digital creative design, thus ultimately achieving a comprehensive user experience in cultural and emotional aspects.

KEY WORDS: calligraphy; film and television poster; eye tracker; user experience; digital creative industry
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Tab.1 Eye movement test of the poster for “The Golden Era”
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Tab.2 Eye movement test of film and television posters under different font effects
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Tab.3 Different kinds of film and television posters under mobile rendering effects in eye movement test
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Fig.9 Poster of “The God of War”
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