288 PACKAGING ENGINEERING

fl % T® Hart 4

2020 4 2 H

ARFRIZITRRERERIE

éh‘%

(ErhEpe, & 030619 )

HE: Be) 59k, it ARFREREG TR ALENTEX
h AAMATERNEREINBEFERERG S E, RESERIIYH S REREAGL TN, R
SAAEAE R RIE R ERAGESL, WEHEERT RS, AEHL, ARRES 7 @8 LTk
E 5 &M, RESFAITL ., AL, REFREEFT@EFER, F@0IKTF 5 BT RLAEMTAE LK
PRI, REREERASSRBELBINEET @, FRERE LR G —Fo T, &6 A
BT, ALEAR K I A8 T4y Ak B 2 e AL AR «%ié']—‘iéﬁ*idi%&f U EEP SRR LS N
B, LRGSR RAMES, $ERMIANZRGBREIE, HFEARNBRETRERE, PRERE
Ee i e B D E

Fit L REEFTX, F

KW AEEREI; BRERL; ARk
FESES: J511  X#ERIREE: A XEHS: 1001-3563(2020)04-0288-03

DOI: 10.19554/j.cnki.1001-3563.2020.04.040

Multisensory Expression in Visual Communication Design

LI Chen
(Jinzhong University, Jinzhong 030619, China)

ABSTRACT: The work aims to analyze the importance of hearing, smell, taste and other sensory experience and their ar-
tistic expression in visual communication design. First, the development of visual communication led to its high standard
of artistic effect to put forward the necessity of reasonable and skillful multi-sensory expression. Then, the meaning of
visual communication design and multi-sensory expression was analyzed, and the basis and conditions of their mutual
promotion in sensory stimulation, sensory satisfaction and interesting experience were explored. Finally, the discussion
was respectively carried out from the aspects of hearing, touch, smell and taste. The embodiment of multi-sensory expres-
sion in visual communication design was explored in detail, the development direction of the two in the process of inte-
gration and promotion was summarized, and the unity and mutual promotion of technology and art were sought. In the
new media era, if visual communication design wants to break the fixed visual effect, find a balance of art, and make the
transfer of information more rapid and accurate, it must be combined with a multi-sensory expression, arouse the audi-
ence’s sensory functions at multiple levels, scientifically plan the process of sensory experience, and more perfectly ex-
press the message.
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