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Innovation and Exploration of Visual Thinking Mode in Visual Communication Design

YIN Shi
(Shanghai Art & Design Academy, Shanghai 201800, China)

ABSTRACT: The paper aims to analyze the relationship between visual thinking mode and visual communication design,
and explore the application principles and innovative strategies of visual thinking mode in visual communication design.
From the connotation and characteristics of visual thinking and visual communication design, it was pointed out that the
two were linked and had common characteristics to a certain extent. And then from the specific classification of innova-
tive thinking in visual communication design, the specific application principles such as the visual center, proportion and
scale, contrast and unity, symmetry and balance, and the whole and local, etc. of innovative vision thinking in visual
communication were obtained; and then detailed analysis and exploration were carried out on this basis from concrete
packing design and poster design. This paper put forward some effective strategies to improve the level and quality of
visual communication design through innovation and comprehensive use of thinking modes such as associative thinking,
reverse thinking and divergent thinking. The visual communication design is newly analyzed with the help of visual
thinking mode. It can easily find the most effective innovative scheme, so that the whole work presents the ideal design
effect.
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