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Function and Application of Photography in Advertising Design

ZHAO Yu-zhong
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ABSTRACT: The paper aims to analyze the close relationship between advertising design and photography, and explore
the deep integration of the two in external and internal aspects based on their interaction. From the environment of the
rapid social development, the integration trend and development of photography art and advertising design under this
background were analyzed to point out the practical advantages of photography on the vision to attract audience attention
provided by the advertising design, make up for a lack of words; and then on this basis, to explore the specific application
direction and path of photography art in the public service advertisement and commercial advertisement, summarize the
practical experience and deficiency, and deeply excavate the new direction for fusion development of them in the future.
The combination of photography and advertising design makes them get rid of the form of independent existence, enriches
the vision effect and improves the artistic effect in the mutual supplement and mutual accommodation, and even becomes
an important propaganda and promotion media, constantly affecting the public social life style and aesthetic changes and
bringing a new direction and opportunity for life of the public.
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