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The Industrialization Development Status and Application
of Calligraphy Art in Packaging Design
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ABSTRACT: The work aims to explore the industrialization development status of calligraphy art in packaging design,
and analyze its future development direction and specific application strategy in packaging design. First, from the per-
spective of market demand for packaging design, the trend and function of calligraphy art elements integrated into the
packaging design were analyzed. Then, starting from the reality, the current application situation of calligraphy art in
packaging design and the practical resistance encountered in the industrialization development were analyzed, and then
the specific design direction was summarized by combining the application attempts of figure and text, shape and mean-
ing, culture and emotion. Meanwhile, taking tea packaging and food packaging design as an example, the specific appli-
cation of calligraphy art in packaging design was deeply analyzed. Finally, from the overall perspective, the effective path
of the industrialization development of calligraphy art in the packaging design was explored. The calligraphy art has ex-
tensive, profound, rich and colorful connotation, and its innovative integration into packaging design can give packaging
design a new perspective of design, which is conducive to enriching the cultural deposits and aesthetic characteristics of
packaging design works and promoting the development of packaging design industrialization.
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