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The Creative Product Design of Shanxi “Year Culture”
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ABSTRACT: The work aims to explore the feasibility and specific path of Shanxi “year culture” creative product design.
Based on the development course, geographical features and cultural background, etc. of Shanxi “year culture”, focused
on the artistic connotation of traditional folk culture, the transformation mode of cultural and creative products was exca-
vated and studied, the mutual relationship and significance of excellent traditional culture and cultural and creative prod-
uct design were expounded, and the relevant design principles, elements and methods were summarized based on teaching
and practice results. With the aim of promoting and improving the research and development level of Shanxi “year cul-
ture” creative products, the contemporary value and industrialization potential of excellent traditional culture were high-
lighted to promote the rapid development of Sanjin’s cultural and creative industries. The unique geographical and cul-
tural ecology of Shanxi gives birth to the distinctive folk customs of the Spring Festival, gathers the most profound spiri-
tual pursuit and emotional culture of the Chinese nation, is an important entry point to collect and sort out cultural and ar-
tistic symbols and to explore the deep structure of culture, and is also the source of inspiration for creative product design
at a higher level.
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