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Green Oriented Design Innovation Based on Crowd Behavior Characteristics

ZHONG Lei, LIANG Chen, DUAN Song-xin
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: The work aims to divide the population into three categories by age, and analyze the typical behavior
characteristics of the three groups of people to obtain the reasons for their possible awareness of green behavior, and then
achieve the purpose of guiding different people to establish green culture concepts and develop green living habits by
means of design. The green behavior classification was realized by observing and analyzing the behavior of different
groups of people, and the green oriented design was dynamically divided according to the acceptance degree of green be-
havior at different ages. Targeted solutions were given based on different groups of people, so as to get better changes and
implementation effects. After the investigation and classification of the groups in the early stage, the opinions of different
groups of people on green behavior and culture in different periods and the typical behavior characteristics were under-
stood, and different guiding design methods were used to guide them, so as to improve the green behavior of different
groups of people, to better carry out the research on green design, enable people to clearly understand the influence of
green culture on themselves, and clarify the importance of new demands of green culture.
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Fig.2 Cultural and creative expo exhibits of Taiwan, China
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Fig.3 Derivative design innovation of Coca-Cola Company
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Fig.4 Different designs targeted for different groups of people
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