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Application of Affordance in Product Design

LI Shuai, FENG Hui
(Zhejiang Sci-Tech University, Hangzhou 310018, China)

ABSTRACT: The work aims to study the value and method of affordance theory in the field of product design, and then
provide suggestions for product design to achieve more humanized and emotional product design. The origin of the af-
fordance theory and its development in the field of design were explained. From the different definitions of affordance of
Gibson and Norman, the difference between the affordance in ecological psychology and the affordance in the field of de-
sign was explained. The application of affordance theory in the field of product design was discussed, and the three types
of affordance in the field of product design were summarized, namely, potential affordance, collective affordance and
emotional affordance. Based on human behavior, the product affordance was explored, and three product design strategies:
behavioral pause, behavioral visualization and natural behavioral relationship were proposed and analyzed combined with
actual cases. The designers are provided with a theoretical basis for the application of the concept of affordance in product
design, to create a comfortable and natural experience between users and products, and to meet the needs of people in
pursuit of higher quality of life.
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Fig.1 Excavation of potential affordance
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Fig.3 Multi-level organization of behavior
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