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The Design of Tour Guide Service for Independent Travel

TANG Xing, WANG Jun-feng, SHI Jin-xin, JIANG Gang, FENG Shu
(Southwest University of Science and Technology, Mianyang 621000, China)

ABSTRACT: The work aims to study and analyze the insufficiency of cultural experience in independent travel and the

lack of perfect route planning, and propose to provide personalized and flexible tour guide services through the informa-

tion platform to meet the travel needs of independent tourists and improve the quality of user experience. Through quali-

tative and quantitative research, independent tourists’ specific needs of tour guide services during traveling were studied

and analyzed and transformed into the specific functions of the tour guide service information platform. Two modes, i.e.

real-time tour guide and reservation tour guide, were proposed. The task flow of tour guide service from reservation to a

mutual evaluation of the whole service process was reviewed. The information architecture of the tour guide service sys-

tem based on the mobile terminal was established and the human-computer interaction interface was designed, and finally

the interactive prototype was evaluated with the improved overall evaluation availability questionnaire. The tour guide

service information platform based on the time-sharing lease model can provide tourists with flexible, fast and personal-

ized tour guide reservation service, which can effectively enhance the tour guide service experience of independent tourists.

KEY WORDS: independent travel; tourism market; service pattern; task flow
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Fig.2 Task flow of tour guide service information platform
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Information architecture of tour guide service information system
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