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Creative Research Based on the Design of the Emblem of the Tenth National
Paralympic Games and the Seventh Special Olympics

WANG Zhi-xiang
(Tiangong University, Tianjin 300387, China)

ABSTRACT: The work aims to analyze and summarize the creative expression of the emblem design of the Tenth Na-
tional Paralympic Games and the Seventh Special Olympics, so that designers can express the idea and theme of the
Paralympic Games more accurately, and make the emblem design have more social value and spiritual connotation. Based
on the study of the characteristics and principles of the Paralympic Games’ emblem design to be followed, and combined
with my experience in winning the design of the emblem of the Tenth National Paralympic Games and the Seventh Special
Olympics, its design ideas, creative way, graphics and color application were analyzed to summarize the uniqueness and
innovativeness of the Paralympic Games’ emblem design. With the vigorous development of the sports for the disabled,
the design of the emblem of the Paralympic Games has become an important subject for designers in China, in pursuit of
the artistic law of the design of the emblem of the Paralympic Games, advocating the spirit of self-reliance in sports
competition and cultural concepts, and fully reflecting our humanistic care spirit and the eternal theme of world peace.
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