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Packaging Design of Agricultural Products

ZHANG Kang-ning
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ABSTRACT: The work aims to explore the packaging design strategy of agricultural products under the background of
economic globalization. Starting from the definition of agricultural products and with Chinese agricultural resources re-
serve and important position as the starting point, the current situation and shortcomings of the agricultural product
packaging design were analyzed, the meaning of packaging design of agricultural products was discussed, the characteris-
tics of integration into the region were summarized, and the culture was emphasized. Brand image was established and
competitiveness was strengthened. Green concept was added to highlight the development of environmental protection
design ideas. Based on a variety of agricultural product packaging examples, the proposed theory was verified, so as to
deeply think about several important aspects that must be paid attention to and improved in the future agricultural product
packaging design. In the current social development, the in-depth analysis of the significance of innovative packaging de-
sign for agricultural products and a macro-planning of its future design direction based on the shortcomings of Chinese
agricultural products packaging are the only way to protect products, convey information, promote sales and increase the
added value of products.
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