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Application of National Traditional Culture in Art Design

LEI Yu
(Shanxi Architectural College, Jinzhong 030619, China)

ABSTRACT: The work aims to explore the regression and innovation of traditions in the field of art design, and summa-
rize the role and application of national traditional culture. Starting from the creation background of art design, the im-
portant value of art design was explored, and the elements and values of national traditional culture were further summa-
rized in combination with the important role of the representative elements of national traditional culture in the enrich-
ment and promotion of cultural connotation displayed in art design. Finally, the direction and method were grasped from
the perspective of the development path of national traditional culture in future art design, and the application of national
traditional culture in clothing design, handicraft design, packaging design, animation design and other fields was ex-
plored. The full excavation of national elements in Chinese traditional culture combined with national traditional culture
and art design can provide valuable creation resources for art design, enrich its content, innovate its form, enhance its
connotation and promote the better development of the art market.
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