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Graphic Design Strategy Based on Digital Photography Technology

ZHAO Yu-zhong
(Vocational and Technical College of Inner Mongolia Agricultural University, Baotou 014109, China)

ABSTRACT: The work aims to explore the strategies of innovative application of graphic design to digital photography
technology. From a macroscopic perspective on the driving force of science and technology for the development of digital
photography technology, the continuous innovation and extension of digital photography technology under this trend were
summarized, and the advantages existing in its development process and the important significance of its application in
graphic design were deeply explored. Then, an in-depth discussion was carried out in combination with the specific fields
such as graphic advertisement design, poster design and advertisement design, the application directions and cases of
digital photography technology in highlighting design contents and enhancing visual effects were analyzed, and the vari-
ous characteristics and innovations of graphic design endowed by digital photography technology were explored from
both the whole and the details. By virtue of more comprehensive image digital processing technology, digital photography
technology has effectively improved the picture definition and color richness of graphic design works, providing good
creation conditions for designers and technical support for the emergence of more excellent graphic design works.
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