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Innovative Performance and Development of Cultural and Creative Ceramic Product Design

LIU Na-na
(Daqing Normal University, Daqing 163712, China)

ABSTRACT: The work aims to explore the innovative performance and development of cultural and creative ceramic
products. The design principles of current cultural and creative ceramic products, the application of innovative ceramic
decorative patterns in cultural and creative ceramic products, and the specific application methods were analyzed. How to
find a way for cultural and creative ceramic products to meet their own development in the environment for the better
popularization was discussed according to the actual situation of the current market development. The design of cultural
and creative ceramic products should not only absorb nutrition from traditional culture, but also take into account the
psychological needs of consumers from the design concept. The designers of cultural and creative ceramic products
should extract, transform, abstract and reconstruct their own inspiration elements, analyze and refine the cultural attrac-
tion and cultural connotation. At the same time, the designers of cultural and creative products should enrich the design
elements of ceramic products with a certain sense of the times.
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