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ABSTRACT: The work aims to propose a conceptual design method of cultural and creative products based on kansei
narrative, so as to break through the “black box” thinking pattern in the early period of conceptual design of culture and
creative product. Firstly, the narrative culture and narrative image were analyzed and the divergent tree of narrative ele-
ments was constructed. Secondly, the forward-type kansei engineering, factor analysis and other methods were used to
establish the evaluation index of the correlation of narrative elements. Finally, fuzzy synthetic evaluation method was
adopted to optimize narrative elements to provide effective knowledge assistance for cultural and creative product design.
Taking the design of Miao nationality silver tourism cultural and creative product as an example, the study verified the

feasibility of this design method. This method will change the thinking mode of cultural and creative product design from

“black box” to “white box”, and realize the sharing and reference of design knowledge.
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Fig.1 Optimization method of cultural and
creative product narrative concept
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Fig.2 Tree structure of product narrative elements set
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Fig.3 Miao nationality silver design concept set
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Fig.4 Inference of kansei evaluation index of
Miao nationality silver ware design

TR S SRS
1 2 3 4 5 6 7 8 910 11 12 13

BRAYEL
Bl s 13 TOREHE bR I B A7 4]

Fig.5 Gravel map of 13 evaluation indexes
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Tab.4 Narrative elements
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Fig.6 Design of Miao nationality silver incense burner
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