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Music and Video APP Interaction Design Based on Flow Experience
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ABSTRACT: The work aims to discuss the importance of products to stimulate users’ flow experience in the era of emo-
tional experience, study the specific interaction design method that the TIK TOK optimizes the user’s recognition, use and
communication of the product at the pre-stage of the flow experience, and explore the strategies for interaction design
required by the music and video APP, so as to perfect the thinking and effect of the interaction design and provide users
with better experience. The first was to understand the basic concepts and characteristics of the theory of flow experience.
Then, with the music and video APP TIK TOK as an example, its design method and specific cases were combined for the
analysis. The design methods of user’s flow experience aroused by accurate product information, good interaction ex-
perience and timely feedback mechanism were studied based on the three characteristics, such as clear goals, accurate and
immediate feedback and balance of skills and challenges presented at the pre-stage of the flow experience. It could be
proved that starting from the flow experience is an important design idea for optimizing the music and video APPs. The
flow experience theory can bring new ideas and strategies to the interaction design of music and video APPs with excel-
lent user experience.
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Fig.5 Video production flow chart of the Tik Tok
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Fig.6 Information architecture of the video shooting’s beautifying tools
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Fig.7 Personalized feedback mechanism
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