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Path of Packaging Design of the Yao Featured Products under the Background
of Targeted Poverty Alleviation in Hechi Region

WANG Jian-hua
(Guilin University of Technology, Guilin 541006, China)

ABSTRACT: The work aims to study the packaging design of the Yao featured products in Hechi under the background
of targeted poverty alleviation. In order to better carry out the regional innovative design for the packaging of Yao fea-
tured products, the current situation and difficulties of the packaging of Yao featured products in Hechi region were ana-
lyzed in three aspects: serious homogeneity, lacking of Yao nationality’s characteristics, and rough and simple design. On
that basis, it was proposed that Yao nationality’s featured resources were used as the source of design and inspiration of
featured product packaging design, such as scenic spot, costume culture, folk art, national religion and marriage culture,
and these regional resources were fully utilized to refine and design the elements. Moreover, the characteristics and
requirements of the packaging contents were combined to solve the problem of innovative packaging design of Yao
featured products under the background of the targeted poverty alleviation. The Yao nationality’s featured resources in
Hechi region are used for the innovative design of packaging of industrial poverty alleviation products. And, the
measure is of great significance to the inheritance and protection of minority culture and targeted poverty alleviation in
poverty-stricken areas, which will provide beneficial reference for the innovative design of product packaging with re-
gional characteristics.
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Fig.3 Research approach
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Tab.1 Packaging design integrated with scenic spots
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Tab.2 Packaging design integrated with costume culture
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Tab.3 Packaging design integrated with folk art
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Tab.4 Packaging design integrated with national belief
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Tab.5 Packaging design integrated with marriage culture
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