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Application of Color Features of Peasant Paintings to the Packaging
Design of Regional Agricultural Products

WANG Yan-min
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ABSTRACT: The work aims to explore the method of applying the color features of peasant paintings to the agricultural
product packaging design by tapping the color cultural elements of peasant paintings, so as to shape the regional charac-
teristics of agricultural product packaging design. The color analysis software was used to extract and analyze the color
features of the peasant paintings, the style features of essential color and color relationship network were obtained, and the
color database of peasant paintings was built. There was a common feeling of color perception between agricultural
product packaging and peasant paintings. Based on the common feeling and combined with the aesthetic requirements of
modern packaging design, the color matching method of peasant painting color applied to agricultural product packaging
design was proposed. With the color feature extraction method of peasant paintings, the color matching between agricul-
tural product packaging design and peasant paintings can be realized. This can not only reproduce the regional and cul-
tural connotations of the peasant painting color, but also improve the color matching efficiency and brand recognition of
agricultural product packaging design. Moreover, it can reduce the randomness of peasant painting color borrowed from
the design practice, thereby providing a new design idea for the packaging design of agricultural products, and helping to
better protect and inherit the art of peasant paintings.
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Fig.1 Cognition of color empathy
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Fig.2 Naoto Fukasawa juice packaging design
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Fig.3 Color extraction of single peasant painting
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Fig.4 Color extraction of multiple peasant paintings
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Fig.5 Color matching network model
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Fig.7 The application method of peasant painting color
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Fig.8 Color matching method for agricultural product packaging design
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Fig.10 White chrysanthemum packaging design
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