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Visual Art in Series Packaging Design

YU Shi-ping
(Jinzhong University, Jinzhong 030619, China)

ABSTRACT: The work aims to explore the visual art expression path of series design direction in packaging design.
Starting from the basic functions and important role of packaging, the creativity and attempts of series packaging were
introduced in combination with its development and many expressions up to now. Then, the meaning of series packaging
design was analyzed to summarize its difference between dominant composition and recessive composition and diversi-
fied forms. Based on that, the outstanding advantages of a series packaging design in boosting the establishment and
promotion of enterprise brand, intensifying exhibition and display effect, enhancing the advertising value and new product
development were obtained. Moreover, with the series of color and graphics at the focus, an in-depth analysis on the seri-
alized expression and representative cases in the packaging design was conducted. On this basis, the problems of not
confusing the categories of products and seeking differences in the serialization of similar products were explored. Series
packaging has no particularity different from other types of packaging in terms of overall practicality and aesthetics, but is
the expression of commodity characteristics promoted by the further enhancement of packaging vision. Therefore, it is
more adaptive to the development and competition of modern commodity economy and the aesthetic tendency of con-
sumers, providing services for the commodity economy and beautifying people's life.
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