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Logo Design Based on Regional Culture

HUANG Jian-feng
(Huzhou University, Huzhou 313000, China)

ABSTRACT: The work aims to explore the various changes brought by regional cultural elements in the logo design and
summarize the diversified integration paths of the two. With a variety of practical problems occurring in the production
and development of logo design as the breakthrough point, the important influence of regional characteristics on logo de-
sign and their functions were put forward. Then, based on the basic concept of regional culture, the uniqueness and cul-
tural features of the regional cultural elements were analyzed, and the great support for and promotion of the logo design
brought by the regional culture in terms of vision, aesthetics and emotion were explored. Finally, with the logo design of
tourism, industrial parks and banks as an example, the detailed review of the theory and practice was carried out from the
aspects of graphics, text, color and other details to analyze the personalized design thought. The application of regional
culture in logo design can form the differentiated expression in form and sublimation of culture in content, bringing na-
tional, individualized and emotional artistic expression to logo design, which provides important support for logo design
to highlight its charm and enhance its effect.
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