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The Design of Digital Cultural and Creative Products of Meishan Paper-cut

DENG Shi-wei, HUANG Xi, LIU Chen-yu, ZHAO Jun-gian
(Hunan Institute of Engineering, Xiangtan 411104, China)

ABSTRACT: The work aims to study the design innovation and summarize the design methods of digital cultural and
creative products of Meishan paper-cut, and explore the optimization and expansion under the application of new media
and new technologies through specific design practice of digital cultural and creative products. The new design methods
of digital cultural and creative products based on digital media technology and interactive experience were analyzed, and
the design methods of digital cultural and creative products like graphic translation, dimension transformation and media
reprinting were summarized to conduct targeted design and R&D by building the graphic data platform of Meishan pa-
per-cut and making use of digital technology and mobile media. The design methods of digital cultural and creative prod-
ucts including graphic translation, dimension transformation and media reprinting are summarized. The design practice of
a series of digital cultural and creative products of Meishan paper-cut, such as “APP Products”, “Online Exhibition”,
“Mooc”, “DIY Digital Mall”, “Paper-cut Character Animation”, “Paper-cut Puzzle Game”, “Myth Story Game Design”,
etc. is conducted to optimize the experience of interaction between product and user, thereby inheriting Meishan paper-cut
culture and technology with new ideas and methods.
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Fig.1 “Online Exhibition” plate design
of Meishan paper-cut APP
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Fig.2 “Paper-cut Mooc” plate design
of Meishan paper-cut APP
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Fig.3 “DIY Digital Mall” plate design
of Meishan paper-cut APP
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Fig.4 God animated character design of Meishan paper-cut
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Fig.5 Design of Meishan paper-cut game
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Fig.6 Design of Meishan paper-cut myth story game
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