FarE 124 (R
2020 4F 6 A PACKAGING ENGINEERING 253

AERPRIFNEBEERIZITARMULEE

FW, FEK

(AHRZEPM AR -BE, ZR5E 523808)

HE. B BT BN EERL P RIFOOERT T ERNATH, F&k KRB Kano R, HE R
R P ARAEE, AAFRRGERER, KIE P 3 EK Q0 7 LRGN TRIR S B M 65 UL
W B AR Kano £ 3], ¥ RF Kano XA 6945 &, E A AMAIELRBRMFER, RFHHGRE
FB S Moy it & B R, AmRFRRRS BRGEZEFRRA TN, &R RELRRRS BN
Kano A T WM AT LE ., BRATANFHEGENIENER, FRFZL L BROE R FEAOKR
R AR KB ANEAL . A, PiiBieit | IRE-ER, kit F £, FRBEIL. QMM & &
BB P ORI, B T BB, ML REXTFTE, AN TRALLI/RE, REEFOHEE,
KR BAREE R FE; RSB, ErPHER; Kano R

hESES: TB482  XEAFRIEAD: A XEHS: 1001-3563(2020)12-0253-05

DOI: 10.19554/j.cnki.1001-3563.2020.12.039

Optimizing Path of Overall Packaging Design Scheme
Focusing on Customer Preferences
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ABSTRACT: The work aims to provide a quantitative optimization method for packaging design scheme considering
customer preferences. Based on the Kano model, the customer’s subjective satisfaction with eight service attributes and
Kano categories of the overall packaging design scheme were obtained at five different demand levels by setting up a
double-factor questionnaire. According to the characteristics of different Kano categories, linear and non-linear mathe-
matical models were used to obtain the accurate satisfaction fitting functions of different service attributes, thus obtaining
the importance and promotion space of different service attributes. The priority of the overall packaging design scheme of
the enterprise was time, individualization, price, logistics distribution, service awareness, design scheme, environmental
protection and packaging materials, according to the subjective evaluation on the Kano category of different service at-
tributes and the objective evaluation results such as importance and promotion space. Based on customers’ preferences,
the quantitative data analysis and optimization of packaging design scheme are helpful to improve the work efficiency of
enterprises and customer satisfaction.
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