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Application of Traditional Ceramic Elements in Packaging Design
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ABSTRACT: The work aims to explore the application of traditional cultural elements in packaging design, focus on ce-
ramic elements and discuss their application, and summarize the development path. Combined with China’s profound
cultural deposits, with ceramic culture as a representative perspective, the connotation and development of traditional ce-
ramic culture were introduced from the whole to parts. Then, the great value and function it brought to packaging design
were analyzed from a macro perspective, and it was concluded that the ceramic culture had outstanding performance in
both cultural and aesthetic aspects as well as economic sales. Finally, focused on the most representative blue and white
elements in ceramic art, the application direction and strategy of ceramic culture in wine packaging, handicraft packaging
and other fields were analyzed to summarize specific application strategies. The organic combination of traditional ce-
ramic elements and packaging design not only paves the way for the further inheritance and development of China's clas-
sical ceramic culture, but also broadens the new ideas of packaging and channels of commodity sales, which is a very
important and necessary benign choice.
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