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Interactive Strategy Based on Design for Sustainable Behavior

OU Jing, LIU Yong-shi
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ABSTRACT: The work aims to guide users’ sustainable behavior through design, in order to cultivate students’ system-
atic sustainable design thinking.First, with the help of relevant courses, typical environmentally friendly interaction de-
sign cases were collected and divided into coercive, persuasive, seductive and decisive behavioral influence intervals
based on the types of influence. Then, the multi-sensory experience map and user experience evaluation system were used
to explore the relationship between four types of behavioral influence and key interactionelements of the case. Finally, the
interaction design strategies of fourtypes of behavioral influence were extracted, andstudents were instructed to complete
the design of environmentallyfriendly interactive products by referring to design strategies. It hadcultivated students’
sustainable consciousness and design thinking. Through on-site exhibition and investigation, the user’s sustainablebehav-
ior was guided and the design strategies were optimized. The operability of behavior change theory is enhanced, which
provides a new idea for the design and development of environmentallyfriendly interactive products. The organic integra-
tion of behaviorchange theory and design expertise provides a good reference for sustainable education model.
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Tab.1 Key design characteristics and strategies for four types of behavioral influence
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Tab.2 Comparison of environmental awareness levels
before and after student courses
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