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Design of Bamboo Weaving Experience Based on User Experience Map

ZHENG Lin-xin', WANG Si-gi', QIAN Li-huai*, SUN Hua-feng'
(1.Zhejiang University of Science & Technology, Hangzhou 310023, China; 2.Bamboo Art Studio, Jiaxing 314501, China)

ABSTRACT: The work aims to design bamboo weaving experience for young consumers who are experiencing bamboo
weaving for the first time, which can promote the dynamic inheritance of bamboo weaving process and the transformation
of cultural and creative bamboo weaving from product design to experience design, in order to achieve sustainable de-
velopment. The user experience map was built and the user experience process was explored from a global perspective.
The contact points between users and bamboo weaving experience were analyzed based on user behavior and satisfaction.
The pain points were located and described, opportunity points were sought and user requirements were listed to summa-
rize the design appeal of bamboo weaving experience. User experience map is an effective way to summarize design ap-
peals. Analyzing the bamboo weaving experience of the target users in each stage can assist in making design decisions
and provide design appeal points: e.g. The duration of the experience is less than 3 hours; there are two or three kinds of
bamboo weaving techniques; the color of bamboo strips is natural; and the basic patterns are mainly used to meet the
needs of social network. Taking the bamboo weaving experience design of table fruit plate as an example, the feasibility
and effectiveness of user experience map is verified, which provides a new enlightenment for the creative transformation
of bamboo weaving process and the dynamic inheritance of traditional handicraft.
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Al A il MP1Th P B JP s

2y 1 T IR B ' T T 2R EFEIHEET AL RT 20K, (HI B R EE 2T
WA ST EE RS T AR T T WA TT9  BRTLE, JUHTHRRVERS
ol 7 VAT 9 T2 84 PEERTREL T RBH T 9 b I T AT 9 R DR




156 0% TR 202047 A
e YR IRIaET MME i MRIERE
mn| TEEmTAR | wEsteR |awns | ueee | aesn | epes |wesa | e | e
B o o o]
B O
& M s i
o BRS FM o F FHO| FA | o
;ﬁﬁ BRE FIEA | EHteHR | mprn | T | 2T | Ere EIzA TR
= ETZA
1. ARSHERR | 3. REAEHEGAES 8. BFBISEMIET R
g | EMREBRES | 4 MESHEMNEETY, REER o, BIEET, MBS
T | 2 mTHRSRE | 5 MBS, BIRE 10, EEIFF R~ FRTA
8 HERT R 6. HAMMEE, PHRSNE
7. BABEAK, F=ERHR
1, FRRREAIREA 3. RUSHIASSRTRE 8. BOHBHRERARKE
| 2 EEmTRE 4. BUBSEMREARES 9. MXERS, HRE FBHE
2 5. BUEREENEREE 10, FREAARKEFENS
= 6. $ITA LB, HERNERERRER
7. BURELHE. TEAREARRERE
A
N . o BB SRR SIS . BEPARK
B| o hamats | - musafs . MERHRERNBR
R R . BEIEE . PEREARERE
B 1 PrémiRys BEs R R 56 e
Fig.1 User experience map for target users of bamboo weaving experience

3 MmiEwizit

T AT A A B S B 25 T B A, alad P 4
B b PR RO A R O3B, BOTHRNIT R AT A .
Prow” LA RARY) Ui , A1s T o B
Pro AR PEARE SO AR, BOD T8 A BB e L
LN RO TR PO RA N E 2 G S i) I S f Y A R
VR AR A IR EG, [R] I RI A  SCAY A% 450 O D
UL, Bk ez BT AT, 55
BB SCAL R ARG N, TEARGEAT 2 76 TR BE 1 A
(RIS, S2 3052 i A 0 S i B 32 1),

3.1 MREEIER

AR S0 A L ) A 3 R AT P 5K, R i
AR B E AR IR IR P AR AL AT 0T, AT
TP SEbri ol , M@k Rge, WK 2, RS
TEAT S VR 56 4 BE Rk b HEAT TR B B SRR, e A T
D itt— 20T 1 I P SR it o A7 2 T B AN AT LA
S HE A B E AT A, T ELIE R LS R A
e, BT SR CRIEI H , 30 RER
FIERG M55, K7 53 BT A ML R FE A AT 36 1A 4 2
AR R AL AR, AT 2 AR BEAR B oK

VARG MR BB O Ak af . B TTRIEAR
PAFMEA NG 2SS TR AR
RE, WS HRBANH GBI 119 T2 4 T
PRI B3RS, WIE 3, sl iARs /4t 9%
] LIRSS A B DL £ 508 I AR, i a1 SO
KRB ZHER, A RN R RUE T4 B4
WA T 204, T AT LORE T A A B

Prmngm AT AT BERIAE TR, XSRS AR Fr o d AT
GMEURERE RN , T B al LA J2oe 2 A8 S | B2 e 2 Al
o 9 S AN R G EURE O H O B A dl B TR
e Lk EHRE, P H AT LB B, SE AR
BEAh, A2 AR L AR R ERE H, (e dbil s
ST NP AR B RS VR I

3.2 fFIgiFsk

M I AT A RS 5 Bl R RURIRL 2
ML RS I ERR R TR (1) #EHRK,
DR 2R JBE R B A b, R AN [ A 8 20 T #3805 ( 2)
TEIKR, 2~3 s T2, 2T =FhaSEUEMN
JREE AR AN S R T (3) Rk, IR
SRR SR B AT R AR A 5 (4) BUHEURSR, 1~2
M ERE IS AT RE B AT BERY T 20 2 565 (5 )Tl RoK
AR A T = A/, B 2 BN
A BRZ G (6) FRifEfbRoR, AT RESEBLH
PR A R A AR 1, PRIERD R — Bt (7) #E
SZYFRRR, 7 i AN B i R A WU AR, LA
B2 A B R AhR; (8) BURVRR, ZEORIEDFRE LT
(7 i BAT SN, (o 7H 28 ARS8 th DLE 155 )= T
I 7 i SERIE ) FAT 2 I Uz = dh ] 1
AE AL ) BOURE, THE RS AR R (i
JH7 i ) R SE WS I T, sz B 5 sk 2 26 1,

3.3 FIEHT

e RS A AT BN B B 22 T o 6 A, et A 4
RIEA L o P R RIEAT 2 T 5 R R B, Skt
B, i B A AT B [ 2 S kAR, W



FALE 14 FRMRICAE = T F P (A3 4t P ) 77 2 MR 8 153 157

---------- )

agam»—— T
& B B |#
4

B 135 B8 Bl

| %

EED |

+ H 2
=+ B SR

- BBRER -

4 Bocd &5

<R R R R S
IR R KE
—QGREEEER AE

K2 ks Rs

Fig.2 System of bamboo weaving experience
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