FarE 144 (R
2020 4F 7 A PACKAGING ENGINEERING 235

ETRPEEIRGEEFZIZITHR

RER, Z54

(Jbaty it

WE: B8 4B X AEGRA, ATAPARERREE, Rt o K #ikit,
L, Fik B F LR ELE N PRI A R R P K é’]ﬁl\
42)—20\ PR R R e R R E B, RARGERE K

2R PRI AR P A R 2 M 69 A AR L, I RRE ER ey id &% % %
/51 *ﬁ‘/lﬁi’&k@
B AFEp . AMEALL I A P AR RS

A IRRAA . AR ANAE . B AL ANAE A 3

&T;"&L@ Rt R, &3 R PRI Ak
AFHER, BME Pt R

ViR AL &t

KR HhiF K, AP AKRE; AR

hESES. TB482  CHEftRIRAE: A
DOI: 10.19554/j.cnki.1001-3563.2020.14.036

B RIEBE,

NEHS:

db5 101149)

VAP i i 6,

R RA, SR ER, TR BRI R
L4, RS R B3R
WEA., SRR A PRI

2R, BRERBORERME, T

1001-3563(2020)14-0235-05

Express Packaging Design Based on User Experience

WEI Guo-chen, JI Xue-hua
(Business School, Beijing Wuzi University, Beijing 101149, China)

ABSTRACT: Regarding the problems of express packaging, the work aims to discuss the innovative design of express
packaging based on the theory of user experience, so as to promote the harmonious development of environmental value,
user value and commercial value of express packaging. The connotation of user experience and the design attributes of the
external level, the intermediate level and the internal level of express packaging were summarized by reviewing litera-
tures. In adherence to the green packaging design concept, the characteristics of user experience expressed between the
users and the packaging at instinctive level, behavior level and reflection level were analyzed and the design ideas of ex-
press packaging at different levels were discussed. On this basis, the express packaging design strategies were put for-
ward. At the instinctive level of user experience, the design needs to highlight the reduction and branding; at the behavior
level, express packaging design should enhance the function of detachability and humanity; in terms of the reflection
level, express packaging design should focus on the practicability and recyclability.
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Fig.2 Solving process of express packaging
design problem
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