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Redesign of Beijing-Tianjin Tourism Experience Based on Regional Cultural Symbols
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(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: Tourism experience is the product of experience economy development, and adapts to the current travel
needs of tourists. In the process of tourism, tourists experience relaxing and novel psychological feelings through viewing
and consumption. The work aims to dig deep into the design angle by studying the characteristics and user needs of the
tourism experience link and combine the regional cultural symbols of Beijing and Tianjin into the design to meet the
needs of tourists and excavate the design points of the experience link. Through the analysis and demonstration of re-
gional culture, the hidden needs of tourists were analyzed, and the characteristics of tourism experience links were ex-
plored. By combining the characteristics of Beijing-Tianjin cultural symbols and case analysis, the development trend of
future tourism experiences was positioned and the design methods for the experience link were innovated. The current
design model of tourism experience is more formal, and the tourist experience is unsatisfactory due to factors such as
scenic resource differences or environmental capacity constraints. Focusing on the characteristics of Beijing-Tianjin cul-
tural symbols, and centering on the needs of tourists, the construction methods and approaches of more profound and
flexible experience design products have been systematically explained based on these complex factors, providing new
ideas and methods for the development of tourism.
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Fig.2 Design process of hand painting experience
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