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Aesthetic Style of Glitch Art from the Perspective of Youth Subculture

WANG Xue-jiao
(University of Science & Technology Beijing, Beijing 100083, China)

ABSTRACT: The work aims to explore the characterization and hidden cultural significance of the Glitch Art style from
the perspective of youth subculture. The Glitch Art style with rebellious spirit was placed in the social and cultural context
with the research standpoint and path of the Birmingham School for analysis and interpretation. The rebellious
consciousness, ideographic practice and cultural identity of Glitch Art style were analyzed and discussed respectively.
Glitch Art is a subcultural aesthetic style created by young people growing up on the Internet. The disordered symbols
reflect the anti-mainstream cultural consciousness and self-independent values of the young generation. All kinds of
disordered ideographic symbols are “isomorphic” into a meaningful overall style, uniting the wishes and values of youth
groups, which is a symptom for the rapid development of digital technology and the rapid change and transformation of
social structure in the information age. In the consumer society, novel and unique failure Glitch Art symbols express a
strong sense of self-identity construction and cultural identity of young people growing up on the Internet.
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