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The Design Application of Terra-Cotta Warriors’ Elements in
Cultural and Creative Products

MA Yu, WANG Xue-ruli
(Xi’an Polytechnic University, Xi’an 710048, China)

ABSTRACT: The work aims to study the design of cultural and creative costume products based on the elements of the
Terra-Cotta Warriors in the mausoleum of the first emperor of Qin. Literature review, field investigation and practical re-
search were used to study how to better serve the cultural exchange and feasibility of the Terra-Cotta Warriors and how to
play a more positive role in promoting cultural communication. Furthermore, taking the design of the cultural and creative
T-shirt with the Terra-Cotta Warriors as an example, how to better integrate cultural elements into the cultural and crea-
tive products was explored. Cultural and creative products have received a lot of attention and developed better. As cul-
tural derivatives, cultural and creative products should shoulder the responsibility of cultural exchange and promotion.
Through the effective extraction and selection of the elements of the Terra-Cotta Warriors, cultural and creative T-shirt
with the Terra-Cotta Warriors can better promote the culture of the Terra-Cotta Warriors and cultural exchanges. Cultural
and creative products, as the media of culture, should better shoulder the work of cultural transmission, so that cultural
and creative products will be no longer just simple peripheral products, but good products that can play a role in promot-
ing the cultural communication.
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Fig.1 Color of the head of the Terra-Cotta Warriors
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Fig.2 Color rendition of the Terra-Cotta Warriors
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Fig.3 Cultural and creative T-shirt with the Terra-Cotta Warriors
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Fig.4 Museum of Terra-Cotta Warriors
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Fig.5 The remains of the Terra-Cotta Warriors
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Fig.6 Chariot Warrior
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Fig.7 The remains of the Terra-Cotta Warriors
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Fig.8 The Forbidden City’s cultural and creative products
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Fig.9 Terra-Cotta Warriors
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Fig.10  The cultural and creative ruler of Xi’an City Wall
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Fig.11 Head of the Fig.12 Description of

Terra-Cotta Warriors Terra-Cotta Warriors pattern
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Fig.13 Design pattern 1 of
the Terra-Cotta Warriors
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Fig.14 Design pattern 2 of
the Terra-Cotta Warriors
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Fig.15 Cultural and creative T-shirt of the Terra-Cotta Warriors
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