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Innovative Design for Tourism Comb Souvenirs in Sichuan

WAN Xuan, DUAN Qin-yu
(Southwest Jiaotong University, Chengdu 610041, China)

ABSTRACT: Starting with the tourism souvenir development and the promotion of cultural characteristics of Sichuan
Province, the work aims to study innovative design methods for tourism comb souvenirs in Sichuan to address problems
like crudeness of processing and seriously homogenized patterns of tourism comb souvenirs currently sold on the market,
thereby advancing the development of the creative and cultural industry of tourism in Sichuan. Field survey and ques-
tionnaire approaches were mainly applied to examine the actual sales of existing tourism comb souvenirs at vendor booths
of tourism souvenirs in Sichuan Province, and to collect and analyze data about consumers’ intent to buy these comb
souvenirs. Three innovative design methods, namely, “blending materials into an integral whole”, “modeling that connects
the present to history” and “carrying on and developing the legacy of craftsmanship”, are proposed through analysis and
applied in the practices of innovative design for tourism comb souvenirs. Through theoretical research and design prac-
tices, the work attempts to provide references for developing tourism comb souvenirs in Sichuan Province, and thus lift
the quality and cultural connotation of these products. These methods may also provide certain theoretical support for fu-
ture designs in this field.
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Fig.1 Questionnaire result of “elements of Sichuan
tourism comb souvenirs that consumers want to get”
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Fig.2 Three types of panda pattern design
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Fig.3 A horseshoe comb in the Warring States period and
the design of Sichuan tourism comb souvenir
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Fig.4 A comb made of wood of two different colors
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Fig.5 A comb embedded with single-sided embroidery
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Fig.7 Decomposition of installation sequence of the
comb with double-sided silk in the middle
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filling techniques
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