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Design of Cultural Museum Products in the View of Tianjin Marketplace Culture

ZHONG Lei, FEI Xue-jing
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: The paper aims to design cultural museum product based on Tianjin marketplace culture of Tianjin in view
of current collection of cultural relics, Tianjin history, regional style and other design elements of the existing Museum in
Tianjin. First of all, the consumer demand related to the cultural museum product was understood, and a unique brand
culture was designed by building culture intellectual property of Tianjin local museum. Under the brand, serial visual and
product design were conducted. By comparing the product design of different regions, the design path of Tianjin cultural
museum product was determined. Moreover, two methods of product design were adopted: concrete element extraction
and abstract element extraction. Meanwhile, according to the triangle rules of cultural product design, product with five
types: element literal translation, element refining and transformation, implication expression, cartoon and creative prod-
ucts were designed. Their forms overlapped with each other. Through the existing resources in Tianjin, the design of
Tianjin cultural museum product is integrated into a complete path model to promote design and development of product.
The core of design of cultural museum product of local characteristic lies in the conformity with local characteristic cul-
ture and local style. The key point of design is the creation of product brand and the application of cultural intellectual
property, so as to form a series of product style.
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Fig.1 Blue and white porcelain lamp of Emperor Yongzheng
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Fig.2 Green jade glass ear cup of Ming Dynasty
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Fig.6 Handbag design of “The Vast Land” in the Palace Museum
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Fig.17 Research framework of culture and museum product design of Tianjin city marketplace culture
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