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Tianjin Intangible Cultural Heritage Innovation and Tourism Product Experience Design

LUO Jing-yan, WANG Yi-xuan
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: On the premise of inheriting and protecting intangible cultural heritage in Tianjin, we need to innovate the
related products of intangible cultural heritage, make better use of the technology and products of intangible cultural
heritage in combination with policies, combine the innovation of tourism products and intangible cultural heritage, and
carry out reasonable product experience design research by analyzing the characteristics of current tourism groups, tour-
ism behavior and consumption demand. The demand data of tourism consumers were collected and analyzed through sur-
vey to understand the current situation of experience design of modern tourism products and the needs of consumers in
personalization, interactive experience and intelligence, and put forward the innovation of “intangible cultural heritage”
and the experience design method of tourism products. According to the analysis of consumer needs and characteristics,
the following conclusions are drawn. First, it is necessary to provide consumers with a convenient tourism environment
and establish a tourism area with a clear theme of “intangible cultural heritage” and a unified geographical location. Sec-
ond, it is necessary to meet the emotional needs of consumers, to enable consumers to integrate while learning and visiting
“intangible cultural heritage” projects, so that they can get a sense of participation and have a better experience. Third, it
is required to make good use of modern scientific and technological means to combine with the innovation and commu-
nication of intangible cultural heritage and add modern technological elements and intelligent tools to the tourism ex-
perience. Fourth, we should conduct proper later promotion of tourism products, improve the functionality of “intangible
cultural heritage” derivatives, and integrate them naturally into modern life.
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