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Design of Cultural Tourism Service Platform under the
Influence of Online Micro Community

LI Yang, YANG Mu-chairong
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ABSTRACT: With respect to the problems of various tourism service platforms in the market, such as fuzzy functional
positioning, low availability, few basic users, and difficulty in forming a healthy and sustainable development model of
platform with high user viscosity, this paper aims to explore the design of cultural tourism service platform from the per-
spective of online micro community. Through case analysis and comparative analysis, the existing design patterns of
tourism service platform were collected and analyzed to find out problems. And then the POEMO framework was used to
design the functional modules of cultural tourism service platform, explore the positive impact of UGC mode on the in-
novative personalized service modules of service platform, and finally extract the optimal scheme. This paper designs the
framework of the construction of cultural tourism service platform, expounds the main content of the construction of the
service platform, the ways adopted and the personalized services. Through the influence of the online micro community,
the digital technology is combined with the design of cultural tourism service platform, providing reference for the con-
struction of related service platform.
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Fig.6  Structure framework of tourism service platform
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