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Comprehensive Study on Tianjin Cultural Brand Building Based on Tourism Culture
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ABSTRACT: The tourism and culture industry has a rapid development momentum, which not only launches a variety of
characteristic tourism and culture lines, but also conveys the regional landscape and humanistic spirit, playing a positive
role in promoting the development of social economy. This innovative thinking mode of “joint culture and tourism” breaks
the barriers in the traditional industrial chain, and the combination of “tourism” and “cultural creativity” provides a new
development goal and direction. The work aims to comprehensively analyze how to connect the cultural resources of
Tianjin under the national policy of “joint culture and tourism”, and explore the feasible path and application prospect of
its cultural brand building by combing and studying the tourism culture. The development process of tourism culture was
clarified, the cultural brands derived from tourism culture at home and abroad were summarized and analyzed, and the
methods and measures to build cultural brands were investigated. Based on the research results, a multi-dimensional
comprehensive creative design method is proposed to realize the innovative design value, regional cultural value and so-
cial value of Tianjin cultural brand building.
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