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Development Strategy of Regional Tourism Cultural and Creative Products
in the View of Beijing-Tianjin-Hebei Region
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ABSTRACT: The paper aims to introduce regional elements into the design of cultural and creative products of cities,
and to establish a complexity analysis to improve the level of cultural and creative design. Based on the integration of
Beijing-Tianjin-Hebei region, and relying on cultural and creative products, it also aims to promote the display of the re-
gional image and economic development, and to put forward some reference recommendations for the development of
cultural and creative products. Taking the characteristics of Beijing-Tianjin-Hebei region as the main foundation, the his-
torical culture of the Beijing-Tianjin-Hebei region was combined to promote the integration and development of regional
culture and creative products. The advantages of Beijing-Tianjin-Hebei integration were fully exerted to strengthen cul-
tural connections between different regions. Taking specific products as examples, its standards, functions, and feelings,
etc. were analyzed, and the methods to improve the level of cultural and creative design were discussed. Through com-
prehensively analyzing the current situation of cultural and creative products, the shortcomings in the development of
Beijing, Tianjin, and Hebei tourism cultural and creative products are found. Based on the integrated development of Bei-
jing-Tianjin-Hebei, many suggestions are proposed, such as the acquisition of materials, the connection of information,
and the transfer of information, etc. to raise the level of regional cultural and creative products, and further effectively
enhance the regional image to promote economic development.
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Fig.1 “Refrigerator Magnet of Door God”
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