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Effectiveness of Sign Representing Culture in Product Design

WU Xue-song, ZHAO Jiang-hong, LI Zi-long
(Hunan University, Changsha 410082, China)

ABSTRACT: It aims to study the effectiveness of sign representing culture in product design. The questionnaire surveys
were used to test the accuracy of cultural judgment of three groups of products with explicit forms of signs from subjects’
cognitive perspective, and then the cultural implantation ways and cognitive process of subjects were compared and ana-
lyzed. The effectiveness of sign representation of a culture depended on whether the culture was known to the subject. If
the subject understood the culture when confronted with the explicit forms of signs representing the culture, the subject
can identify the culture by its signs, whereas, they could not. In product design, it is difficult to effectively represent a
culture, especially a new or unknown culture, simply through the explicit forms of sign. When the explicit forms of sign
independently exist in the product, it plays a symbolic role in activating the existing cognition. At this time, the symboli-
zation process is a kind of technology transfer process which is separated from the original context, and it is difficult to
represent the culture effectively. The meaning of product includes the purpose of human making things. The product
meaning can be understood by thinking the internal mechanism of product. The intervention of product meaning provides
new ideas of cultural implantation and representation of culture.
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Fig.1 Product selection of experimental design
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Tab.1 Contents of experimental design
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Fig.2 Accuracy of judgment on country
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Fig.3 Accuracy of judgment on cultural category
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Fig.4 Descriptions of the accuracy of corresponding culture
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