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Construction of Conceptual Design Canvas Based on Positive Experience

WU Chun-mao, ZHANG Xiao-nan, WU Xiang
(Donghua University, Shanghai 200051, China)

ABSTRACT: The paper aims to propose and verify a product conceptual design canvas based on positive experience of
user. Supported by reviewing of the existing literature, the concept of positive experience was defined via theoretical
analysis. The conceptual design canvas and granularity of positive emotion were analyzed via the case study and com-
parative analysis. The conceptual design canvas based on positive experience was verified by practical testing method
with design of children's watercolor pen as an example. The conceptual design canvas based on positive experience is
proposed, including six parts, which are personal profile, positive emotion, meaning, skill, material, conceptual story.
Operational process is taking positive emotion as the guidance in semi-structured interview to collect important informa-
tion from the aspects of meaning, skill, material to create user’s conceptual story, so as to do positive conceptual design.
This study can assist designer to capture design opportunities standard rapidly and effectively.
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Fig.1 Conceptual design canvas of positive experience
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Fig.2 Positive emotional granularity cards

04 +iRE:
T8 FH P BT A i WIE P R ik 2 e T DR Bl JHG = A R AR

JE P RS E FEh AT I RE T, 2

M2, LOVBOT X REEFT UIRE e . filan, A A0k
USSR AT LA A R O 4 A e R T B R ER

05 FrkE: AP ERE SRR AP BLEAR, E
TR AT 2 i oar LUAE By P A R A A7 2 ok 3

THPIBERRL o R B T P e U S 26 1 B 2 1
FRan L EOR MRS, 12 RSO SR,
AR A58

06 ML . X P U5k 4 R IE T B BI04,
A o A P RRURRG e S R OO B ) AT A A
45, LHCARE B A0 O T Y BRI

=H,



415 161

R R T AR A ) AR B i A 79

32 FHRSE

I A St 2, e ] 3 R i A f P A0 R
PR Ead fe, MO a B g K A P S 4 . SC0
WA, IR R PR BB, AR R 1~6
AR P A 225

F—LA N, WEHPEAREL, G5k
2 AL ARRE . O B SRRAE; S TR
T4, s HIBRAS A RE R, ARkt “7EARL B
THERUR B i 27 A O B 287 L R ] A ] 3 ™
AXRERE S 7 5 SRRSO, g R AT
LR EREA AT 7 5 BIURETT
W7, [0 AT A R RE A Bl AR 7 A X b B A
O 8 572 iy = I I S (R i
AP 7 5 NP BEAEEE, TR TR
B, BT DR A RS | B R SC R A =
D BT A A, W 1.

4 BHEBRSERSN

41 &It EE

BOHESS - ARE LT ROCSCR B S
fiti, DULE KRNI RG], 2 R AR i8S
wetmAn, DL ai i B iR 0 SO AN s BHE

SOFE RS, Bt A TILERRKMAA
BB ARG KR EE , JF S e & B i A i T A5

Z5RR Gk H E RH X  RE 6~8 XY
Zr AT G XA G A BOE R BRI, R
AR —FP GRS
REREL S TR, B ENZS5XR, @
1 4% 5 ZAR NS ) 3 ) DR 2 IR BT T A

TR AT - VAT A — R B AR G i i
] A3 M0 LR AR AR 28 B R o IR M S AR
i LB o R PR A S R ] LR )
K P A B 22 1 A8 55 BT v o XA B T IRRA 2R Y
HAAE

JAREERE : TF IR Z AT, DO AN Z A 4 18 JE B
B NA BREEFI, &1 30 min BYRHE AT A
mZzm e, AR IAEIRE S, AT
BT it A BEPTES5E o FEBET AR, FEBLTIAY
T, ZRMEAAETIE, R)5 % R EITFK
UAERE, LB AR B S BT m A (i F A UL 1A 4.,
TELEHIE], FA 4% 1 DR 52 MR & 15 1 A o
1~5 BUTRINE, B AR A1 538 Bl i Rl
HiId H ORI T RO EATIR A o /i 10D 5E L
LU, B m] &6 [k — 20 4h sEd ), XA B 1
TR B A SE B BN I e B HL R A B AT

waEdR
(] (b (c (d] (e (] ev
N\ /
> ( :> <%
B

0@ GQ 3/ o o o
- AR v N
K3 A s A A R

Fig.3 Using steps of conceptual design canvas
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Fig.4 Using process of conceptual design canvas of children’s watercolor pen



80 1 %

T

2020 4F 8 H

L SR ASCEA  BAE R, ISR,
Wl iR B MERf M, L35 /KR 28 IO A 151 i A ki
Y LK 5.

W AR WAL S, BT A & i
AR AT BN 2 o 6T F A EA , BT
FE 1~5 TN (AR . BIEL . B, #
REAIALRL ) IR A DS . “6 % M/NITEE = S5
IRy, 7R 5 R AFE @BUREE, T DLy A il
PES Bk B AR, DA RS A U 1 4

LT W AR SRR 2, S I 55 S 3 9
5 AR AT LA A AR R, I8y
FEmE LR, 5K FEURGEEEH—K, TERH
FTEE, SR HOKEEPIRSG T IR R, FK
BN S A T S22 T Ok, AR T I Y
W.”

VT I 3 T N W iR S A A 4 T A
i X R -FILEBARKEE, HAH S,
(1) AR AR RE, 0 Bk nT DLt L
A g R, DO i s BUK R ; (2) K
BRI — B, A ILFE A R BRI S

- )

Al" -~ ‘1
: S R

Bl s Lz KR R & Bt m A 5

111 HLak n] AR AR A b A, S Bm rh R S
SEARSEY R A L, SRS 7 S AN Y
FTH T ILEA K2 MR Ty, W T AN 2
BTy, ANPmfg ., #eEeE 5SSt WK 6.

B A5 B A O S B 0 R A A A
fir . Nymifs, B . S uat A B, &6
BeZ MR IR KA 5 . Horp, M mi A
A | SC B S IR R AR SCIFE A B A T s il
PG RSSO R BT, HE— 25
TEAURR A 565 14 B 51 A

4.2 GRS

01 AN X% RN E R, B &)
FEER, WHEZ G ] AR, HAR A P 2 — 2 AliE
B Rz s /NI

02 FRBIE A . BRI 59 BE & B T i A 36 ik UL
K7, FIP BRI 2R R P e T e X —
PR ARG 2 o 1P A6 S HLBURR AR IR 2R A 1 2 L 22 o
DRI 4 o HE— 20T, S AER BUR
AR, FEERRERS R Z AN AR s T % LS

Fig.5 Scene of conceptual design canvas of children’s watercolor pen

A E & g
o
A : IJ\HEI B, 65. F4 ipE W&L
5l _.‘.‘v o i ‘( ? I 4
1 i’ A@ BiF: TRA. BER et 75 \} 0 .0“
ar-,\ i gE. 8 \j‘c“o o8
4 4 > 0!@0 g
‘ )1 3 Ny e
g LR M L E S e RE. BE \*/I . —
j  OLEEEHES—EEEN, HEM ‘
b OVERBRAN, SRASHIN, RAUA
3 1
B mE 5 P A ‘ o
X B 8 3 W oEE
T b4 1 !7‘
1% | |
LR EANNERS, HRETE KRNI L
L M maE
g ST MBI B . . RS —— .»\'

Ko A¥mifg. ek 5iaiot

Fig.6 Persona, conceptual story and conceptual design
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Fig.7 Verification of conceptual design canvas based on positive experiences
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