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Design of Cultural Derivatives in the Context of Liaoning Humorous Culture

WANG Cun-xing
(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: The paper aims to highlight the regional characteristics of culture in Liaoning Province, and develop cul-
tural derivatives of high regionally cultural characteristics. By taking Liaoning comedies, witty skits and Er-Ren-Zhuan
with far-reaching cultural influence as the creative resources, typical elements such as expression language and decorative
symbols were extracted and applied in design of cultural derivatives. Through the deep digging of Liaoning humorous
culture from the viewpoint of local aesthetics, great efforts were devoted to pondering the profound impact of Liaoshen
humorous culture on design transformation, exploring the way of visual design transformation for the highlight of
Liaoshen characteristic humorous culture, and developing cultural derivatives with the characteristics of regionally cul-
tural identification. Under the thought of decentralized design, the emphasis of design should be adjusted accordingly:
based on the aesthetic judgment of Liaoning original Er-Ren-Zhuan, the aesthetic protection of the locally original arts
should be pursued; on the other hand, fashion elements should be properly integrated into the design to research modern
derivatives with regionally cultural characteristics to meet the aesthetic needs of young consumers. Liaoshen characteris-
tic humorous culture can provide new ideas for innovative design of regionally cultural derivatives.
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Fig.4 Design results, creative notebook design
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Fig.5 Design results, emotion design
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Fig.6 Design results, emotion design
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