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Souvenir Packaging Design of the Beibu Gulf Marine Products
from the Perspective of Marine Culture

LI Shuai, ZHOU Zuo-hao, SHI Xin
(Beibu Gulf University, Qinzhou 535011, China)

ABSTRACT: The work aims to explore the innovative design form and visual art language of the Beibu Gulf marine
products souvenir packaging from the perspective of marine culture. By stating the development trajectory and character-
istics of souvenir, the current status of gift packaging for the Beibu Gulf marine products was analyzed and the root causes
of this situation were pointed out. By explaining the significance of marine culture to the research of packaging design for
the Beibu Gulf marine products, the idea of the Beibu Gulf marine products souvenir packaging based on marine culture
was proposed. Through the introduction of the attributes and characteristics of sea duck eggs, the design and research of
“Qingke Outside” sea duck egg-Yolk Puff souvenir packaging were determined as the example: the packaging design of
the Beibu Gulf marine products souvenir was deeply explored from brand logo and illustration graphics, layout and brand
text, serialization color, material selection and structure design. To incorporate culture into products, only products pol-
ished from multiple dimensions, such as product quality, brand image, packaging form, social responsibility, and cultural
heritage, can gain a foothold in the complex and ever-changing social economy and lead local similar products to go fur-
ther in the strategic layout of national and local development.
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Fig.1 “Qingke Outside” brand logo graphics
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Fig.2 Packaging illustrations of products with five different flavors
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Fig.3 “Qingke Outside” brand font design
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4
“Qingke Outside” sea duck egg-Yolk Puff souvenir packaging structure

Fig.4
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Fig.5 Color configuration of “Qingke Outside” with five different flavors
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