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Design and Development of Museum Character IP from the
Multi-dimensional Derivative Perspective
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ABSTRACT: It aims to study the keys in design of museum character IP, satisfy the multi-dimensional derivative devel-
opment of character IP, achieve benign development of character IP from museums and help museums in innovation con-
version of cultural collection and promotion of brand culture. It investigated the current development status of museum
character IP in the world, analyzed the design problems of current museum character IP, concluded the multi-dimensional
derivative forms of museum character IP, summarized the design keys for character IP meeting the derivative needs, and
discussed the survival way of museum character IP in future development. At the beginning of designing museum charac-
ter IP, it is required to consider the future needs on development of derivative product. It also needs to give consideration
to forms of digital derivation, off-line entity derivation and off-line experience, to adapt to online multi-media platform
and offline entity product development, to achieve sustainable development of museum character IP with rich content and
widespread dissemination, and to enable the museum to be known to the public by virtue of character.
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Tab.4 User positioning and design style of commercial character IP brands
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Shaanxi History Museum
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