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Application of Color Emotion in Graphic Design

ZHOU Meng
(Yibin University, Yibin 644000, China)

ABSTRACT: The paper aims to explore the application strategy of color emotion in graphic design. Based on the discus-
sion on the relationship between the color and human emotion, the basic connotation and unique emotional features of
color were introduced. And then, from the perspectives of improving picture motion, triggering psychological feeling,
causing visual attention, etc., the application value and the main path of rhythm, tempo, and symbolic significance of
color in plane design were discussed. And from the reality of logo design and packaging design, the application principles
and methods of color in it were analyzed. On this basis, problems that should be paid attention to in color application such
as symbolic color, color matching rule and aesthetic taste were discussed. And finally, the paper prospected in-depth inte-
gration and development of the future. The emotionality of color brings more creative ideas and inspiration to the plane
design, makes the graphic design work attract audience with an aesthetic pleasure, has in-depth interaction with the audi-
ence in the psychological and emotional level, realizes the purpose of the message and art show, and promotes the subli-
mation of the artistic effect and value of graphic design work.
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