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Application of Tang Dynasty Group Pattern in Design of Cultural and Creative Products
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ABSTRACT: The work aims to understand the historical origin, artistic characteristics and value of group patterns, espe-
cially those in the Tang Dynasty, and focus on the inheritance, innovation and application of group patterns in the Tang
Dynasty in cultural and creative product design. The thought of “unity of form and meaning, carrying Tao by means of
utensils” in Chinese traditional art was combined with the “form” and “meaning” of group patterns in the Tang Dynasty.
Combined with the design research on cultural and creative products developed by national museums, traditional culture
research institute, etc. and based on the aesthetic emotion needs of modern people, the decorative structure and pattern of
group patterns in the Tang Dynasty were discussed in terms of the design through of direct extraction and flexible abstract
application, to create cultural and creative products with the unique cultural connotation of the Chinese nation, which can
inspire people’s resonance. The conclusion is that the combination of modern design language and the artistic characteris-
tics of group pattern in the Tang Dynasty can create cultural and creative products that meet the aesthetic consciousness
and emotional demands of modern people, so as to enhance the added value of cultural and creative product group pattern,
and inherit and promote traditional national culture with this as a carrier.
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Change of language features of group patterns in the Tang Dynasty
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Fig.2 Dunhuang phoenix pattern

K3 duatBiEs VI REEBIRIE T
Fig.3 Auxiliary graphic design of VI system for Beijing
Olympic Games
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Fig.4 Modern cultural and creative product “Mini Makeup Mirror”
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Fig.5 Modern cultural creation product “Baoxianghua Bookmark”
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Fig.6 Basic structures of group patterns in the Tang Dynasty
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Fig.8 Modern cultural and creative product design “Metal Bookmark of Butterflies among Flowers”
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Fig.9 Modern cultural and creative product design “Three Rabbit Series Jewelry”
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