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Interaction Design of Cultural and Creative Products Based on Heart Flow Theory

LI Jiang-yong, TAN Qi-xi, QIU Pan, ZHANG Wki, LI Zhou-xin
(Xiangtan University, Xiangtan 411105, China)

ABSTRACT: The work aims to explore the interaction design methods of cultural and creative products that can enhance
users’ purchasing desire and improve users’ experience through relevant achievements of flow theory and seek new re-
search ideas for innovative design of cultural and creative products. Based on the balance between skills and challenges of
heart flow channel in flow theory, and combined with the interaction of “context” in cultural and creative products, six
corresponding design methods of cultural and creative products were put forward from three levels of object interaction,
situation interaction and artistic conception interaction, including clear interface partition, perceptible multi-sensory cul-
tural interaction, multi-functional combination and social interaction, clear functional guidance and timely operation
feedback, diversified artistic conception elements and reduced awareness of cultural artistic conception, so as to guide the
researchers of cultural and creative product design to conduct deep exploration. Taking cultural and creative products of
Nanyue Buddhism and Taoism as example, the feasibility of this method was verified, and the user experience was
brought from the perspective of heart flow, which made the user full of pleasure and satisfaction. At the same time, a new
design method was product for the development and design of cultural and creative products, thus promoting the design
innovation of cultural and creative products.
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Fig.6  An interactive design method of cultural and creative products based on flow theory
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Tab.3 Product experience analysis
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