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Mascot Innovative Design Based on Urban Image Communication
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(1.Tianjin University of Commerce Boustead College, Tianjin 300384, China;
2.Tiangong University, Tianjin 300387, China)

ABSTRACT: The work aims to innovate the design of urban mascots and promote the development of urban economic
and cultural industry in view of the problems of the straight line communication of mascot image and the similarity of
their shape design as well as the lack of individualized expression. The connotation of the city was explored deeply, and
the regional characteristics of the city were combined with the history and culture to make the mascot a representative of
the city. In modelling design, the soul of mascots and the communication of the five senses and the inner state were em-
phasized. By three-dimensional expression method and VR technology, an online communication platform was built be-
tween mascots and audiences to transform the straight-line mascot image communication form into an interactive and
circular communication mode from multiple perspectives and levels. Through this innovative concept, the mascot de-
signed had not only distinctive personality characteristics, but also could convey the spiritual connotation of urban cul-
ture. Only by innovating the mode of communication and shape design of mascot design can mascot have its unique at-
traction, be better accepted by the public, effectively disseminate the concept of urban culture from one side, promote the
development of urban economy, and enhance the city’s international visibility.
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Fig.2 Yangyang, the mascot
of Pingyang city

Fig.1 Mascot Fulago of 2014
Brazil World Cup
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Fig.4 Mascot Elock of 2012 London Olympic
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Fig.5 Mascot Super Victor of 2016 French European Cup
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