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Application of Design in Commercial Transformation of Intangible Cultural Heritage

WANG Tao, XU Meng-zhu
(Anyang Institute of Technology, Anyang 455000, China)

ABSTRACT: The work aims to explore the application strategy of design in the commercial transformation of intangible
cultural heritage, so as to provide new ideas and references for the commercial development of intangible cultural heri-
tage. The value of commercialization of intangible cultural heritage was expounded, the advancing relationship between
design and intangible cultural heritage was analyzed, and the feasibility of the application of design in commercial trans-
formation of intangible cultural heritage was investigated. Based on definition of application status of design in commer-
cialization of intangible cultural heritage, the existing problems in design of intangible cultural heritage were analyzed.
From four aspects of the product design, brand visual image design, visual design and service design in tourist attraction
about intangible cultural heritage, the application strategy of design in intangible cultural heritage was proposed combined
with practical cases. The application of design in product design, brand visual image design, visual design and service de-
sign in tourist attraction about commercial transformation of intangible cultural heritage needs to be featured and keep
pace with the times. Design is an important means to realize commercial transformation of intangible cultural heritage.
Integrating design into commercial transformation of intangible cultural heritage not only promotes the inheritance and
development of intangible cultural heritage, but also endows modern design with spiritual connotation, and achieves
win-win results.
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Fig.1 Relation diagram of design and
intangible cultural heritage
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Fig.2 “Bamboo Light” lantern in sheep house
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J&, i it AR EOR AT O T AR B & R A
Pz — o ARB Y PR BT LA S HRARE LA R AR 32
AR, B BT R BT A A B 35t AR R A
B, AT AR AR S A T, S
XA AL BT 9

4.4 FE=EHREIZIT

e R A Wy J5 SC AR B 7 i ) TR T SC Ak e 7
feft Sz Z MRA RCE ), ARP B 1Y

Wil Ko, —EREE BJE th T8 T BOIE S R fr
Z 5 AP RS BT R G BT AR S Tl
WHCH B, HH A T RIEA T . I E A
A MRS, SN S 4 BORURS P A g
TEBAIRAT AT A VF 22 35 Xl 2 AE R S LR, A7
TR %0 5% X SCAG AR JCIE BB B9 1 D0, XHAF R IR %7
AEAWG Iy FTE AR R R H #2 iE S 0 sz
FRE A0 AF Ak T7 , AR5 DCAR 55 HEAT BETT I IO 24 2% P i
HELGTOR, EEARR TR ARl e
OB 8 S EE DA T I i 0 N R P2 Y A
ZNERT T AT R Mt U, stIXn)
Pl sz b ik o AR 2 0F DIY HoA7 BARsE
I B A B T 7, AR5 AR (8 F28 Y iR
F BB AT R AT B B A AR5 AR @ i D0 X
IR XS5 07 AOM R R P TR o B T Sn AR5 XA,
S ik i) DLz IR RoAR i & R IR 55, flan B A
AR BRI AR U A e DR T 25 1 M R ok B Y 1)
A, s AR FARIFR T —3 /MRS L APP
HNEE WSS (LA 8 ). ARt X e ds tonl iz R
FHOR il PREBCIE TR I K — A HA R L
T 20T R ERa TN Ss APP, - THIF & AR
RS, il e 4R s A i i AR 55

5 &4

B —F AR, BEE A AR S A4 =
AL A 0 B AR A 2 I IR, Bt iz i gl
RIS, AR R A 2T By, xR
A BB A e LA B A T o AR s A I v
SUEEBENRS, RPARRZOICR, REGSEH
R, MRS HIE T ZFES AT ®K, U
— Bl A BRI AR B, sk, BEERHYL
AR, AR B KRR 2Dt SR 4



354 fu % TR 2020 4 9 H
ARE5G, FAEm R AR L RS, b graEsE WEI Na, LIU Zi-qi. Application of Tianjin Feiyi Cul-
LI A ALk ok, A AT . it tural Symbols in Product Design[J]. Art and De-
FE 3R 5t M B Ak b 8 0 RS AR E T 35t 9 A% 7R R sign(Theory), 2018, 2(12): 107-109.
R, T H o BRI R T A S R AT H [6] ZEH, skikiS. YIRS 003k 5T 40 SO A A
W, TERL T XU AR JR) ERTEI]. A3 TAR, 2018, 39(22): 205-212.
LI Zhi-chun, ZHANG Lu-de. Design of National Non-
5%t legacy “Baotou Paper-cut” Cultural Derivatives[J]. Pac-
kaging Engineering, 2018, 39(22): 205-212.
(1] kaksE, 23k A4 mocib s F{?%ﬁﬁﬁ%ﬂ%Tﬁﬂi [7] EVE, ERE LS Y 2805
L BB 10 SRR, R B B U], GIRETHIR, 2018(4): 49-56.
2017(2): 138. WANG Ping-shan, WANG An-xia. Research on Visual
ZHANG Ji-rong, LI Jie. Exploration on the Construction Image Design of Fine Embroidery Brand in Wuxi[J].
of Art and Design Specialty under the Background of Creative Design Source, 2018(4): 49-56.
Inheritance and Innovation of Intangible Cultural Heri- (8] . AT P 9 1 i - 22 s SC A T AL BT 22
tage[J]. Research on art education, 2017(2): 138. ABFFE[CY/BRAEDL. 2017 2= FE TAL BT F O 2 8
[2] JEU. JEGE: VB 2 R R b [l bR Tl BT m iR R e SO P2 R R TR
[7]. #3F, 2019, 32(4): 65-66. ik, 2017: 107-111.
ZHOU Feng. Zhou Feng: Design Promotes China’s SHI Yan. Research on Visualization Design Elements of
Economic Development and Highlights China’s Wis- Non-legacy Silk Road Culture Based on User Experi-
dom([J]. Design, 2019(4): 65-66. ence[C]//CHEN Deng-kai. 2017 National Industrial De-
[3] G2 i, AR, BUAEAR. FE TR SO TR 1 SRl sign Education Seminar and International Industrial De-
ST % 5 s R SRR D). 3, 2018(19): 51-53. sign Summit Forum Papers Collection. Xi’an: China
ZONG Li-cheng, MENG Yu, ZHAO De-yu. Exploration Light Industry Press, 2017: 107-111.
of the Development of Creative Products and the Mode (91 SkWEE. Moy BT EAe T R SOt R i 5
of Production, Teaching and Research Based on Campus [J]. % T A, 2017, 38(18): 136-140.
Cultural Resources[J]. Design, 2018(19): 51-53. ZHANG Wan-yu. Research on the Protection of Intan-
[4] ZE1A. T MM 5 AR M IR S 8B E ], gible Cultural Heritage under the Thought of Service
f1235 TR, 2016, 37(6): 124-127. Design[J]. Packaging Engineering, 2017, 38(18): 136-140.
[10] Bizase. 5T MRS BT B A py AR st A6 KT P58

LI Yi. Innovative Design of Tourist Souvenirs Based on
Aboriginal Art in Australia[J]. Packaging Engineering,
2016, 37(6): 124-127.

[5]1 BRW, XUFBL KERE SCRAT 5 7a )™ dh it i B
JHBFFE[T]. 2RSS 3EFERE), 2018, 2(12): 107-109.

[7]. ZARE R, 2018, 34(3): 235-239.

CHEN lJia-jia. Research on the Redesign of Non-legacy
Lotus Lanterns Based on Service Design Thinking[J].
Hundred Schools in Arts, 2018, 34(3): 235-239.



