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Design of Museum Cultural and Creative Products
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ABSTRACT: The work aims to summarize the problems existing in cultural and creative product design, and discuss the
design method, design principle, thinking method and development mode of cultural and creative products in Museum,
and the mode of reusing the museum collection culture. Through literature analysis on museum cultural and creative
products, it was found that there were some problems in cultural and creative design of museums, such as homogeneity,
lack of professional R&D team, insufficient cultural integration with museums, and lack of theoretical research. Then,
ways to solve the problem were discussed. Museum culture is the design focus of the cultural and creative products and an
important link between consumers and products. Therefore, three ways of thinking about the transformation of cultural
elements are proposed, the application of humanized design and other mature industrial design methods in designing cul-
tural and creative products, and the principles of designing the cultural and creative products are analyzed. The regional
social economy, technology and characteristic culture should be considered as important design elements. It also explains
that the in-depth research of museum collection culture can promote the effective transfer of culture.
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