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Design of Cultural and Creative Products by Bamboo Weaving Craft
from the Perspective of Cultural Inheritance

WANG Ya-ming, WU Ping
(Donghua University, Shanghai 200051, China)

ABSTRACT: The work aims to demonstrate the potential role of cultural and creative product design in promoting the
cultural inheritance of creation and find out the design and research focus of cultural and creative products for the purpose
of promoting the cultural inheritance of creation. The value of traditional creative culture, the significance of technologi-
cal inheritance to cultural inheritance and the potential role of cultural and creative product design to technological in-
heritance were pointed out through analysis and inference. Taking the inheritance of bamboo weaving culture as an exam-
ple, the key points of bamboo weaving cultural and creative product design were put forward according to the definition
and characteristics of bamboo weaving products, and then discussed according to the characteristics of bamboo weaving
products. The design of cultural and creative products with traditional technology can promote the inheritance of cre-
ational culture. The design needs to focus on people’s cultural life, pay attention to the development of modern market and
focus on user experience research.
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Fig.1 Souvenir sold in the Art Institute of Chicago
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Fig.2 Souvenir sold in Museum of Pop Culture
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Fig.3 Hangzhou G20 summit tableware
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Fig.4 Portrait kitchen series of the Qing Dynasty
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Fig.5 Moganshan tourist souvenir “Bamboo Unicycle”

NG L QI G B S P L
Fig.6 Palace Museum cultural and creative product
“Shen Wu PI Xiu Pieces”
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Fig.7 Palace Museum cultural and creative product “Fulu
Auspicious Incense Insert” and “Begonia Butterfly Dish”
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