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Design of Intangible Cultural Heritage Visual Elements Based on Semiotics

QI Hai-tao
(Nankai University, Tianjin 300171, China)

ABSTRACT: The work aims to discuss the effective design method of intangible cultural heritage visual elements from
the perspective of semiotics with inheritance and innovation as the main purpose, to inherit folk wisdom and aesthetic
thoughts contained in intangible skills, and form the design innovation construction based on deep thinking of national
culture. Starting from the visual features of intangible cultural heritage, two core contents of “intangible cultural heritage
visual symbol extraction” and “intangible cultural heritage visual symbol design” were discussed based on the principles
of semiotics. Combined with cutting-edge design cases, the innovative ways of integrating intangible cultural heritage and
modern design were explored. Intangible cultural heritage is the concentrated reflection of national culture that embodies
Chinese cultural values and oriental aesthetic spirit and also the source of innovation for modern design. Under the think-
ing of innovation traceability, exploring various ways of derivative design methods of intangible cultural heritage visual
elements not only makes modern design show strong national characteristics, but also can effectively realize the inheri-
tance, development and rebirth of intangible cultural heritage projects.
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Fig.1 Visual image design of “HEA” lion by Yinlintang
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Fig.2 “Fu, Lu, Shou” posters
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Fig.3 Design of “24 Solar Terms Calendar”
cultural and creative product
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Fig.4 “New Year” painting
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Fig.5 K’o-ssu design on fashion magazine
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